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What will the 
Home Economist 
of the future 
have to know? 
In our constantly rising standard of living, the Home Econ-
omist plays an ever-greater role. 
Tomorrow's Home Economist will probably be a combination 
efficiency expert, public speaker, radio broadcaster, magazine 
writer, and many similar things. 
She will be an expert on meat cuts-and on all forms of 
cooking meat. She will have to advise women singly, and in 
groups, on getting more variety into their meals ••• how to get 
the best out of the finer cuts of meat and how to make economical 
cuts tastier. 
For, in that part of American life with which the Home 
Economist is most concerned, meat is an important item. It is 
the mainstay of the American diet and per capita consumption 
is on the increase. 
Therefore, a word of friendly advice from John Morrell & Co., 
Meat Packers: Good meat, such as Morrell's Pride, is always 
the best buy-the most economical and the most nourishing in 
the long run. 
I 
JOHN MORRELL & co., GENERAL OFFICES, OTTUMWA, IOWA 
,;~ 
ON THE COVER: Skating gracefully 
on the ice of Lake LaVerne is Carolyn 
Rondestvedt, home economics fresh-
man. 
COMING. 
• An Iowa State marine describes 
cooking by touch for a group of fel-
low servicemen in the South Pacific. 
. . . another feature in the February 
issue is a survey of graduation aims of 
home economics students on this 
campus from foreign countries. 
WHAT'S GOING ON 
• Underclassmen who are in the 
know as far as activities are concerned 
are making tracks through the snow 
to the Homemaker Training Course. 
Staff members will take over the job 
of telling you how it's done, whether 
you're interested in the business or 
editorial side of the magazine. So 
make a big X on your calendar on 
January 19 and 26 and plan to see 
your name on this page of the March 
New Talent Issue. 
• Members of the Iowa Homemaker Publica· 
tion Board: Paulena Nickell, Chairman; 
Barbara Jean Day; Mary Dodds; Elizabeth 
Storm Ferguson; Katherine Goeppinger; 
J ean Charlotte Larson; Cornelia Lindstrom; 
Mary Elizabeth Lush; Kenneth R. Marvin; 
Dorothy Jean Merrill; Dean P. Mabel Nel-
son; Jo Ann Reeves; Helen Joan W'ilson. 
• Published monthly during the school year 
by home economics students at Iowa State 
College, Ames, Iowa. $1.00 per year. En-
tered as second class matter at the City 
Post Office, Ames, Iowa, under the act of 
March 3, 1879. Apply for advertising rates. 
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The New Year! 
H ere in linen whiteness. 
The diamond sparkle of snow 
Flashing against ice-blue satin. 
Bells ring clear 
In the white stillness 
Echoing infinitely 
The melody of peace. 
-Lorraine Midlang 
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"FACTORS Influencing Plans of Home Economics 
Freshmen R elative to Continuation at Iowa State 
College" are reported in Hazel Newman's thesis com-
pleted in partial fulfilment of the requirements for 
the degree of Master of Science at Iowa State. Other 
theses completed last month include: "An Appraisal 
of Breakfast Service in Alice Freeman," by Mary Par-
sons; "Management Procedures of Alice Freeman," 
by Bernice Kennedy; "Relation of Parent Behavior to 
Assertive Behavior of Children," by Charlene Trumbo; 
"Usability of Five Magazines in Iowa High Schools 
for Teaching Home Economics," by Lillian Matthie-
sen; "Adjustments of Former Problem Children of 
Des Moines," by Hugh Ghormley; "Friendship Selec-
tions of Ninth Grade Girls," by Marian Anderson. 
Speaking at the I ow a Dietetic Association meeting 
at Iowa State, Mrs. Bessie Broohs West, jJresident of 
the American Dietetic Association, said that dietitians 
of tomorrow will have world-wide and almost un-
limited opportunities for work. Industry, state insti-
tutions and the school lunch programs all need the 
services of administrative dietitians. Mrs. West stated 
that the field of dietetics was one of changing pe1·-
sonnel and is never overcrowded because so many 
young women leave the field to be married. Added to 
these openings is the ever increasing number of types 
of organizations asking for administrative dietitians. 
Members of the American Dietetic Association were 
informed of the nutrition problem that existed in 
Greece, Yugoslavia, Poland, Czechoslovakia and China 
that calls for special feeding. These same countries 
are medically destitute. The UNRRA expects to meet 
this problem by helping the liberated countries "to 
help themselves." 
Art students produce interesting still-life oil paintings during their class periods 
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When a hat is conspicuously too chic it detracts from the 
uncluttered dignity of otherwise perfect business costumes 
an 
Select college clothes with an eye toward their 
future use and versatility in the career world) 
Rae Kobler of Quaker Oats Company advises. 
COLLEGE girls' clothes, easy to care for, com-fortable and practical, are a far cry from the 
starched high-neck collars and long cumbersome skirts 
which were in vogue when mother went to school. 
However, the present day informal dress of the college 
girl, the kerchiefs, "sloppy joes," skirts and bobby 
socks, definitely has no place in the wardrobe of a 
professional woman. Knowing this, the farsighted 
college girl will begin to make changes in her ward-
robe during her senior year, so that the transition is 
simplified. There's real economy in the idea, too! 
During this last year about 160 home economics 
graduates came to the Vocational Guidance Committee 
of the Chicago Home Economists in Business group 
for help in securing business positions. Most of the 
girls were smart and capable, yet there were some in 
the group whose personal appearance was against 
them. 
In the business field, appearance and first impres-
sions are of great importance. Frequently a home 
economist represents her company or association at 
public gatherings or functions. Her entire staff as 
well as the quality of its work is judged by the impres-
4 
sion she makes. For this reason '!lOst home economics 
directors are particular about the appearance of the 
girls they hire. 
The transformation from a casual college girl to a 
smartly dressed business woman cannot be achieved 
overnight. It is a gradual process, which demands con-
centration and work. Here are few guides that will 
help you to achieve a well-groomed look: 
Smart-looking clothes-Choose your clothes to make 
a complete ensemble with that especially made-for-you 
look. Have your clothes fit perfectly since a poor fit 
destroys the attractiveness of even the most expensive 
clothes. \!\Tear a foundation garment to keep your 
skirts from bagging even though you are quite slim. 
Quality clothes-Remember style cannot be substi-
tuted for quality. A poor quality dress may be at· 
tractive when you buy it, but it will be old and worn· 
looking before one season is over. The quality of 
fabrics in much of the current merchandise is inferior 
to that which was used last winter and spring, so be 
extra careful in your choice this year. 
Carefully-chosen accessories-Have a complete set of 
accessories for everyday wear as well as for dress. Gloves 
and a hat are an absolute must with every outfit. 
Shoes should be smart looking yet comfortable. The 
shanks-mare and sling-back shoes, though in the low-
heeled class, are perfectly acceptable with suits and 
classic dresses. Simple tailored hats are more appro-
priate than flowery ones. In other words, tune your 
accessories to your suit or dress. 
Posture-Underscore that word a second time. Poor 
posture will destroy your poise and otherwise smart 
appearance, while good carriage will inspire confi-
dence in your ability. Anyone can attain good carriage 
by concentrating on it. If your posture isn't as good 
as it should be, start doing something about it today. 
Head-to-toe gwoming-Be particular about all the 
little things that go together to give you a smart, clean 
appearance. You can wear your hair in almost any 
style that is becoming as long as it looks neat, well-
cared for and not too extreme. Nail polish must never 
be chipped, stocking seams always straight, shoes 
polished and in good condition. Every little detail 
should be checked from head to toe before a full-
length mirror every morning. 
The most practical clothes for business wear are 
suits, classic dresses and tailored coats, keyed to your 
particular figure-type and coloring. The button-in 
lined coat is your most economical buy, as it is good 
all year 'round and for several years. With your suits 
you need many blouses, the round neck collarless type 
being exceptionally good. Wool dresses are more prac-
tical than silk, although a basic black silk dress can 
be trimmed to meet many occasions. 
Analyze yourself, your clothes, your grooming. When 
you seniors buy new clothes, remember-in just one 
short year you will leave college for the business or 
professional world, intent not on getting a job but the 
job which will lead you into a fascinating career. 
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D ECIDING on their specialized field is a problem 
which 60 percent of home economics students 
meet during their first quarter at Iowa State. By the 
end of the third quarter 20 percent still have not 
chosen their major. The Iowa State Testing Bureau, 
directed by John L. Holmes, assistant director of per-
sonnel, is a service which advises many of these women. 
Every student who enters Iowa State is given place-
ment tests in college aptitude, in scientific and literary 
fields, and on previous knowledge of mathematics, 
history and English. The scores are given to counselors 
who may recommend other tests if students have diffi-
culty with courses they have chosen. 
L ET'S look at the record of one home economics freshman who came to the testing bureau for ad-
vice. Ann had an outstanding high school record with 
a point average of 3.5. Her entrance examinations 
also showed her to be on a high intelligence level. 
Ann had decided that she wanted to do research in 
foods and that her major would be either in related 
science or experimental cookery. In terms of ability 
her high test scores indicated that academically she 
could take any course she wanted. 
However, Ann found after one quarter that she 
didn't like her science courses. She knew that she 
didn't want to concentrate her studies in the fields of 
physics, chemistry or mathematics even though they 
could be applied to home economics. Ann was sure 
that she should change her major, but she didn't know 
which to choose. Her counselor suggested that she 
take the series of interest and aptitude tests at the 
testing bureau. 
Ann was tested primarily for her vocational inter-
ests and preferences, classified according to mechanical, 
computational, scientific, persuasive, artistic, literary, 
musical, social service and clerical positions. She an-
swered questions concerning various activities and she 
checked the one in each group which she liked most 
and the one she liked least. 
"Would you rather manage the lighting of an ama-
teur play) be the business manager of the play or act 
in the play? 
Would you prefer experimenting with making some 
candy for which you don't know the recipe) tell stories 
to children, or paint water colors? 
There are no right and wrong answers, but the 
answers are grouped to the type of interest indicated 
by each preference. 
Ann's score showed that she was below average in 
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scientific and computational interests, but she showed 
high preference for persuasive, literary and social 
service types of work. This indicated that she would 
enjoy a position which would allow her to work with 
people such as personnel work, teaching or adjusting 
insurance claims. 
All home economics majors should have high inter-
est in and aptitude for science. However, an art major 
also should have artistic preferences; a child develop-
men major should indicate persuasive and social serv-
ice preferences; a foods major, computational prefer-
ences, and an education major, social service prefer-
ences. Those who major in institution management 
should have computational, persuasive, social service 
and clerical preferences. If a student majors in house-
hold equipment, she should have mechanical and com-
putational preferences; if she majors in textiles and 
clothing, artistic and persuasive preferences. A major 
in technical journalism should have literary and per-
suasive preferences. 
When Ann first saw the results of her tests she began 
to wonder if perhaps she should be taking a liberal 
arts course. Yet she knew she wanted to do something 
based upon home economics training. She knew, too, 
that some day she expected to be married and make 
homemaking her occupation. 
Since the average woman who graduates from col-
lege works only 3 to 4 years in a professional or busi-
ness career, Ann was a typical student in that respect. 
She wanted to be prepared both for a career and for 
homemaking. 
In the conference after Ann's tests were scored, Mr. 
Holmes suggested that her best field might be in teach-
ing home economics or in extension work. These are 
professions which fit her aptitudes and interests and 
would be valuable if she should need to resume her 
career again in later life. 
5 
Edith Uhl 
Marjorie jayne 
Shirley Pete1son 
"WHAT are the opportunities you foresee in your 
major, both in your future as a professional 
home economist and as a potential homemaker?" 
This question was asked the presiding officer of each 
of the departmental clubs by the Homemaker. 
Edith Uhl, Child Development .. . Today, with spe-
cialization rapidly becoming our theme, the oppor-
tunities and responsibilities afforded a child develop· 
ment major are greatly increased. 
A person with such training now may choose a 
career as a toy designer, recreation director in the 
children's ward of a hospital, welfare worker or a 
nursery school teacher. It is possible that they soon 
will be in demand by railroads and airlines as trained 
hostesses, and by companies specializing in children's 
foods. 
The major in child development receives training 
which prepares her for successful parenthood and for 
assuming responsibility in providing child welfare 
services in her community. 
Marjorie Jayne, Applied Art . . . The opportumties 
in applied art are as numerous and as varied as the 
courses offered. A graduating art major may want to 
go into a specific field for which she has studied such 
as advertising, commercial art, crafts work or interior 
decorating assistantship. 
Opportunities for applying art in the home are 
just as varied. Everything the art major has ever done 
in any class is just a hint of what may be done in her 
own home. In her furnishings she may use the things 
she has created: books, tables, bowls. Art and its 
application is a part of our living in a cultured world 
and a means of expressing beauty for ourselves and 
others to enjoy. 
Shirley Peterson, T extiles and Clothing . . . No mat-
ter which of the many fields a textiles and clothing 
major may select, advertising, merchandising, fashion 
editing, designing; she will find endless opportunities 
to contact the most varied and fascinating people in 
the world. 
The homemaker will use her training in textiles and 
clothing in her role as an active consumer, and in the 
intelligence with which she will judge good design. 
Kay Posalwny, Household EquijJment ... The field 
of household equipment is well adapted to the woman 
who wants a home economics position in the business 
world. This major prepares a woman for work with 
manufacturers in developing and designing new equip-
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ment. Here she uses her knowledge of physics and 
mechanics and also artistic design, methods of food 
preparation and storage, and treatment of textiles. 
Home service work with public utilities involves 
giving demonstrations to groups of women in the com-
pany kitchen, answering service calls from women 
who have difficulty operating equipment and teaching 
proper use of new equipment. 
Household equipment is practical for the future 
homemaker and will aid her in the wise purchase and 
use of equipment in her own home. 
Barbara Mann, Institution Management ... Whether 
you go into industrial food units, school lunch rooms, 
commercial cafeterias or a college dining hall, good 
food, well prepared and well served is appreciated. 
Preparing food is an art; serving a discriminating pub-
lic is a science. Combining art and science is the work 
of a good food supervisor. 
As a homemaker, this combination is perhaps even 
more important. Preparing interesting and nutritive 
meals three times a day is made easier by this profes-
sional training. 
Frances Ke1'ekes, Technical Journalism ... This is a 
field in which you will grow a great deal and have 
many unusual experiences. You will be working in 
important firms or with important publications; 
working with challenging people and on jobs which 
continually offer stimulating opportunities for your 
ideas and originality. 
Or if you prefer the promotional side of writing 
you may go into work for manufacturers or advertis-
ing agencies or trade associations. In these organiza-
tions you may work in test kitchens or in their public 
relations departments. 
But home economics journalism is more than a pro-
fession. It is preparation for the time when you become 
a homemaker yourself. Then, even if you resign your 
position, you can continue doing free lance work, 
writing articles on your own to sell to magazines. 
Marie Swoboda, Dietetics . .. There are different 
types of positions for hospital dietitians and oppor-
tunities in any institution food service, such as com-
mercial dining rooms, school cafeterias and in the 
educational and consultation field. 
Food is an important factor in every home and is 
the direct responsibility of the homemaker. Dietetics 
majors acquire both a knowledge of nutrition for the 
family and ideas for preparing and serving meals at-
tractively. Homemakers with dietetics training may 
contribute to their community through school lunches, 
church affairs, parents' classes and emergencies which 
require organized food services. 
Elizabeth Copeland, Home Management . .. Home 
management is the most general of the home economics 
curricula so the student has a good background in all 
areas of home economics-foods, child development, 
household equipment and textiles and clothing. She 
may then fill positions not requiring a specialized 
training but needing a broad general knowledge. 
By making use of electives the student may have 
extra training in other fields than home economics 
such as psychology, literature, sociology, physical edu-
cation and economics. Types of positions open to the 
home management major are county extension home 
economists, consultants in house planning, social wel-
fare and personnel work. 
(Continued on page 22) 
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Marie Swoboda 
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I pledge: 
My head to cleare1· thinking 
My beart to greater loyalty 
My hands to larger service and 
My health to better living 
For my club, m)' community, my country and my world. 
~ 
/ THIS is the lifetime pledge that the 335 campus 4-H 
women took several years ago. When these young 
women entered Iowa State they left the blue uniform 
at home but brought with them the pledge. 
Although the war has affected the campus women's 
4-H organization, it has held its annual functions and 
retained a relatively high membership. After the an-
nual membership drive last year, the 431 members 
represented 21 differ_ent states with 78 of the total 
from out-of-state. 
The 4-H organization has its officers, a representa-
tive council, an advisory board, the 4-H handbook, 
objectives goals and planned activities. These in-
clude the annual fall quarter reception for all 4-H 
women on campus and friends, the 4-H fireside held 
winter quarter for navy men and the annual 4-H May 
8 
Martha Henry, president of the campus 4-H club, discusses 
the group's plans for new year with Dean P. Mabel Nelson 
morning breakfast. This breakfast grew out of the 
leadership dinners held during Farm and Home Week 
and has been held for 22 years. 
The 250 men on the campus will be guests at a 
spring picnic. 
The winter reception for 4-H leaders and their 
mothers is a war casualty and is hoped to be revived 
soon. 
For 10 years the Campus 4-H Club sponsored a serv-
ice program which encouraged 4-H college women to 
work throughout Iowa as food preservation assistants 
for the summer. They also carried on war work in food 
production. Several women deferred their graduation 
date to serve in this capacity for the rest of the year. 
"Looking back to the time when there was but one 
4-H girl at Iowa State, it is a great thrill for me to see 
this active, purposeful organization of several hundred 
young women," states Edith Barker, state Girls' 4-H 
Club leader. "I feel certain that they are among those 
youth leaders of America who will meet their peculiarly 
important 'assignments with destiny'-the challenge to 
build a strong tomorrow's global world." 
Martha Henry, president of the Campus 4-H Club, 
says that her 4-H training, including many phases of 
music, art, literature, recreation and understanding 
of people of other lands, has been helpful as a back-
ground for college life. Nine years of club work in 
clothing construction, selection and care; cooking, 
baking and canning; study of efficiency in the home, 
and home furnishings have applied directly to college 
class work. Martha believes she selected her home 
economics education major as a result of 4-H club 
work in the arts of homemaking. 
Gladys Barglof, vice-president of the Campus 4-H 
Club, was Iowa's Better Groomed Girl in 1943. She 
was awarded a 5-day trip to Chicago to the 4-H Na-
tional Club Congress. 
"4-H has given me advantages as a student in home 
economics for through it I have had a fine background 
in subjects related to many of my college courses," 
Gladys states. "4-H, too, has helped me to attain my 
ideals of college life by giving me basic training in 
cooperating and working with others." 
The secretary-treasurer of the club, Beryl ·white, 
was a war bond winner for outstanding 4-H Club work. 
Her county demonstration team won a blue ribbon at 
the Waterloo Dairy Cattle Congress. 
Beryl stressed the training 4-H gave her in coopera-
tion, willingness and ability to work . . "It is now easier 
for me to see that the little bit I can do can help to 
make the project as a whole more successful." 
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Less than half of our home econom1cs 
freshmen graduate from Iowa State. 
Betsy Nichols discusses the current 
Diploma Dilemma 
A RE you from a midwestern state? Do you have a grade average from 2.57 to 4 point? Have you 
completed 2 years of work here? If so, your chances 
of graduating from Iowa State are good. 
When a commencement speaker in the spring sur-
veys a graduating class at Iowa State, the group of 
home economics women before him is less than half 
as large as the original class. Student mortality, the 
term used to designate students leaving school, is high 
among home economics women. Studies at Iowa State 
reveal that only 38.8 percent of the women who enter 
the division in their freshman year receive a degree 
iri home economics. 
vVhy do these students leave? Do their backgrounds 
and mental capacities affect their dropping out of 
college? 
"In order to answer these questions, several research 
problems have been carried on at Iowa State," com-
ments Dr. Hester Chadderdon, of the Department of 
Home Economics Education. "We have attempted to 
find more about mortality among women for use in 
planning the home economics courses." 
To find the extent of the mortality and some of the 
causes responsible, data from the college records were 
analyzed. The years 1936 to 1938 were chosen to avoid 
the periods of both war and depression. 
Startling figures proved that of the 703 freshman 
women who entered their first quarter at Iowa State, 
only 273 received degrees within the five periods under 
study. Of the group who left, the largest number, 
approximately one-third of the withdrawals, dropped 
during or immediately after completing three quar-
ters of school. From one-fourth to one-fifth left after 
their second year. Most of the students who entered 
their junior year remained to receive a degree. 
Determining the reasons proved to be a more diffi-
cult problem than obtaining statistics on the number 
of students leaving. The study attempted to find the 
effects of low scholarship, low scores on the aptitude 
test, poor high school preparation, and personal rea-
sons such as financial, illness, marriage, employment 
or lack of interest. 
A definite connection between scholarship and mor-
tality was evident. One-fifth of the withdrawals had a 
high school average below a 2 point. Only 5 percent 
of the members of the graduation )!roup had corre-
sponding high school averages. Only one-eighth of 
those who fell below the 2.57 mark graduated. How-
ever, one-fourth of the students who withdrew from 
school had averages indicating satisfactory college 
achievement, showing the influence of other factors. 
The size of the high schools from which a student 
entered Iowa State was investigated as a key to her 
background for college work. Results, however, show 
little or no relationship. \1\Thile the largest number 
of students dropping out came from high schools with 
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an enrollment under 50, the second largest group was 
from high schools with over 900 students. 
The majority of graduates had received no previous 
home economics training in high school. Age of the 
starting freshman was not a significant factor, although 
more dropped out who entered college at the age of 
19 to 20 years than in the IS-year-old group. Economic 
status of the student proved a minor factor. 
G EOGRAPHY offers another piece to the puzzle. 
. Midwestern states not bordering Iowa top the 
'-list with 60 percent of their representatives receiving 
diplomas. Foreign students, women with homes in 
Story County and women from the Eastern states tie 
for second place as 50 percent of these groups finish 
the 4 years. Other counties of Iowa besides Story 
County lag behind with 38 percent. States bordering 
Iowa have about 31 percent of their representatives 
finishing. The South and Far West place low with 
only 22 percent and 25 percent, respectively, receiving 
degrees. 
Freshman mortality is not a condition peculiar to 
Iowa State. The United States Office of Education 
reports that 58 percent of all women enrolled in 
freshman home economics in 38 land grant colleges 
leave school before receiving degrees. The University 
of Oregon loses 31.4 percent of its home economics 
freshmen; Cornell University has a freshman mortality 
of 20.1 percent in its home economics college; Texas 
Technological College, from 37.8 to 52.8. 
However, at least one factor contributed to the com-
paratively low mortality of students in other curricula. 
In a· liberal arts school, both men and women are 
taking the same course. More men, in whom the de-
sire for a career is stronger, remain for four years. The 
number of withdrawals in a home economics division 
is probably influenced by the number of girls who are 
married before graduation or do not want to follow 
a career. 
Discovery of the 61.2 percent mortality at Iowa 
State points up several questions to the home eco-
nomics curricula group planning. How well does a 
4-year professional course provide for the needs of 
students who remain in college only I or 2 years? 
Should there be some way to take care of a group 
below professional level who lack scholarship aptitude? 
"Changes in the freshman program this year were 
viewed with a consideration of mortality," states Dr. 
Chadderdon. "We have attempted to carry out three 
ideas in making these revisions: to form a better basis 
for the women who are leaving school, to help the 
freshmen get oriented into college life more easily and 
quickly and to give a picture of the field of home eco-
nomics to the student who is choosing from one of the 
departments of home economics for a career. 
Broadcast Designing 
fane Tiffany Wagner) '27) Director of Home 
Economics for NBC, pictures radio home eco-
nomics in a reprint from American Cookery 
H OME Economics broadcasting is like making bread. It takes many good ingredients, scientific 
blending and a good taste sense to make the finished 
product that perfect something we thoroughly enjoy. 
When radio entered the field of homemaking many 
an experienced homemaker questioned its place. How 
could radio help us, the homemakers of the world 
asked. It was not a matter of just reading new recipes, 
giving new tables on caloric or vitamin value. It took 
upon itself the task of bringing to radio listeners a 
wealth of information that is specialized knowledge. 
Making a home is one of the most important things 
in all the world. But no home is better than its in-
habitants. They must be adequately fed, properly 
clothed, securely sheltered in an atmosphere of under-
standing, harmony and fun. How they live depends 
entirely upon the homemaker's ability to make much 
out of little in many cases, and in others to appreciate 
the elements present in each home. 
Radio did some experimenting. Did radio listeners 
learn more by the lecture method, or by question and 
answer by way of letters? Could the laughter of happy 
people be projected into a radio broadcast that could 
teach and entertain at the same time? Radio has tried 
them all. They all work to an amazing degree. 
As a concrete example let's go behind the micro-
phone at the National Broadcasting Company and see 
what happens in a homemaking broadcast. In a re-
mote corner, far from a control booth, there is some-
one with a program idea. That idea has come after 
many hours of research by a graduate Home Economist 
into one branch of homemaking. Hundreds of let-
ters are read from radio listeners, current home-
making problems are reviewed, and the idea takes 
form. Food-that's it. But food is rationed, there are 
shortages, there are high prices, the element of time 
in preparation must be considered because many home 
cooks are working for peace. 
Then there is the question of the listener's attitude. 
Will she be tired- need relaxation instead of a serious 
lecture? A cross section of the listeners of the NBC 
University of the Air program, "Home Is What You 
Make It" (Saturdays at 9 to 9:30a.m., E.S.T) , revealed 
by hundreds of letters from all parts of the United 
States, shows that they cannot be put into one category. 
T hey cannot all be labeled as a group of devotees of 
humor exclusively. It is true that by eliminating the 
element of strain in listening, the ear hears more, and 
the mind absorbs more quickly. The test of the pro-
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gram comes when the listener can perform a home 
task and still concentrate upon what she is hearing. 
The combination of the serious with the light, the 
introduction of reality into the fantasy of the 
scriptwriter's work, is the ideal. The time of clay when 
the program is aired is most important, and it is one 
deciding factor of context of any script. But urban and 
rural listeners of homemaking broadcasts have one 
major field of common interest which helps to solve 
the problem of diverse interests of each group. They 
are listening to a program about homemaking. It is 
nearest and clearest to their hearts. They have to feed 
and clothe their famili es, and they are open to new 
ways to perform these daily tasks. A menu suggested 
on a broadcast can tickle the palate of farm wife or 
city wife. The only difference in the majority of recipes 
for each wife is that the farm wife may grow more of 
her food, whereas her city equal must buy it in stores-
and usually out of cans .. . 
The method of preparation of that menu in either 
locale is identical. Quantities of ingredients may have 
to be increased because families vary in size, but 
fundamentally large cakes or small cakes are identical. 
EACH homemaker is ready and willing to listen to 
something worth listellling to. The modern woman 
is a realist. She is wise to the ways of the high pressure 
salesman. She is intelligent and willing to add to her 
knowledge, providing· that knowledge is based on fact. 
Documentary material may be placed in a make-
believe setting, but it must ring with the positive clang 
of practicability. Every problem of homemaking is 
real, there is no make believe in running a home 
properly. 
So then the mountains of research material-be-
cause food is an age-old problem which supplies quan-
tities of little known data and interesting fact- are 
sorted and the basis of the program begins to take 
shape. A happy family is usually a well-feel family, 
so what could be better than building the program 
around a family? How about a few laughs that every 
famil y has, the time that small Betty made her first 
cake-and who invented a cake in the first place? 
The script writer gets busy on building a sequence 
of events that makes a radio drama, built around food. 
The family has a budget, they have a garden, they like 
picnics and birthday parties. They also have to cope 
with school lunches, shortages and poor appetites ... 
So the drama begins in a home. As the homemaker 
listens she recognizes the problems she faces every 
day. Radio education in homemaking now can walk 
into her kitchen and demonstrate by example just 
what can be done with the garden vegetables, how 
the picnic can be appetizing with a n ew way to grill 
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a . frankfurter, a veal cutlet, or baking a fish in the 
silvery-green leaves of an ear of corn deep down in 
the coals. 
THE living of a family on the air is not much differ-
ent from the family that is hearing about it 
on their radio. And, besides that picture of a radio 
family wrestling with its problem, supplies just enough 
of the humorous side of living so that Mother's job 
documentary information that took weeks and months 
of research, and yet was presented in half hour 
programs. 
This year, "Home Is What You Make It" will en-
large its program to include many angles of home-
making that were never worked into radio drama. The 
family with a new baby finds itself on a schedule 
almost as strict as the infant's. How can the mother 
plan her day so that her baby is sure of getting the 
many attentions required, and her other children and 
her husband be assured of appetizing meals, a well-
Across the desk of jane Tiffany 1/Vagner, '27, pass the scripts for all NBC broadcasts directed 
toward homemakns. To supplement the material in the programs she prepares special booklets 
becomes a career in itself. The element of laughter, 
good fun, suggestion of what can be done, how kitchen 
tasks can be delegated to members of the family begins 
to remove the drudgery of "standing over a hot stove." 
The young daughter or young son will enjoy listen-
ing-and in spite of themselves learn something. It isn't 
just Mother that makes a picnic. Nor is it just Dad 
who supplies the financial aid to pay for the ingredients 
that made the cake. It's the family working together as 
a unit enjoying the preparation of the picnic as much 
as the outing itself. 
The summer series of programs was built around 
many of our Allied neighbors. Customs of the Dutch, 
the Australians, the Belgians and the Norwegians, as 
well as a glimpse into their kitchens provided the op-
portunity for American homemakers to understand 
the heritage of our neighbors all over the world. The 
strange foods which we look upon as "novel" dishes 
in these foreign countries are neither "company 
menus" nor exotic. They are foods suitable to the 
climates, the vegetation, and the needs of the people 
who eat them. 
The American homemaker, after listening to any 
of the programs of this group, acquired a quantity of 
JANUARY, 1946 
managed house graciously reigned over by a happ_y 
person? These problems supply enough material for 
dozens of programs, and radio is finding the way of 
presenting them in concise, entertaining form. To 
supplement each of its homemaking broadcasts, NBC 
will issue handbooks, for a very small charge, written 
by some of the most outstanding authorities in the 
home economics field. There will be one on food, one 
on clothing, another on shelter, another on family 
relationship and one on children. And knowing that 
the health of the family, its civic and cultural interests 
play such an important role in the happiness of each 
member of the home, programs will be built around 
these subjects and a corresponding handbook pre-
pared. 
Homes are built with loving hands, thoughtful care 
and happy hearts. They do not subsist on bread alone, 
nor the labors of just one .. Radio is moving to the 
front to show homelovers that "Home Is What You 
Make It"-from breakfast to bedtime. 
Published by courtesy of Ame1·ican CookeTy. Copyright 1945. 
The ·whitney Publishing Company. 
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Foods and Nutrition 
CORN-FED carp are now arriving in eastern mar-kets. Carp caught in the Mississippi River are 
being transferred to ponds where they are fed on 
Iowa corn. This gives the fish a firm, white flesh and 
delicate taste similar to pike. 
+:: 
Steaks cook in 5 seconds by electronic heating, but 
the required $12,000 worth of equipment makes home 
applications seem remote. 
Enough sugar to supply the whole nation for one 
month will come from Florida's crop, the largest in 
history. 
Every day an apple or pear stands at room tem-
perature its storage life is decreased by more than a 
week. At 70°F. apples soften twice as fast as at 50°. 
At 50° they soften twice as fast as at 40°, and at 40° 
twice as fast as at 32°. Different temperatures affect 
decay and loss of vitamins in the same way. 
+:: 
Meat ages in 7, not 21 days and shrinks 2 percent 
in insulated cabinets with refrigeration and humidi-
fication control. By using a lower temperature, this 
new method cuts costs to one-third and provides the 
instead of 12 to 17 percent, when aging takes place 
best conditions for enzymes to tenderize and improve 
the flavor of the meat. 
Tomato soup and catsup now come dehydrated as 
a pink powder for making sauces and soups and adding 
flavor to other foods. 
Meat pre-packaged in cellophane will save many 
homemakers time they now spend waiting in line for 
the butcher. A wide range of meats will come pre-
cut, pre-weighed and pre-priced for immediate selec-
tion. 
Sandwich of sharp cheese between two slices of 
bread is an innovation in canned goods. Others in-
clude a "meatbar" eaten like a candy bar, scrambled 
eggs and minced ham, chicken stew with dumplings 
and jellied fruit salad that will not melt at high room 
tern pera tures. 
Home Economics Education 
TODAY English is the most popular and universally 
studied language in the Soviet Union: American 
government, economics, science and the history of 
English grammar all form part of the curriculum. 
12 
' s NEW IN 
Boys are more modest than girls, according to a 
personality scale test which fourth to eighth grade 
pupils recently took in Indiana. Boys rated themselves 
lower than they were rated by boy and girl classmates 
and by teachers while girls consistently rated them-
selves higher than did their contemporaries or teachers. 
+:: 
Safely education must increase in schools or fatalities 
to school children will skyrocket with the peace time 
peaks of traffic, the National Safety Council predicts. 
Not only are children and drivers unaccustomed to the 
new volume of traffic, but school busses are in the 
most deteriorated condition since the beginning of 
the war. 
Reported to like school were children of 98 percent 
of the San Francisco, California, parents who answered 
a questionnaire sent by the school board. Teachers 
seemed friendly to 97 percent of the parents; 80 per-
cent believed the curriculum is meeting needs of the 
children. 
H elping to alleviate a shortage of trained personnel 
are students of Atlanta University, Atlanta, Georgia, 
who work during the school year as county school su-
pervisors. They return to the university for full time 
study during the summer. Faculty members visit the 
students and hold planning conferences. 
Wide stripes in contrasting colors on the bedspread ace 
modern look. Utilitarian beauty is expressed by the bed, 
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Applied Art 
MATCHING materials for interior decoration is 
simple with uniform colors adopted by co-
operating manufacturers of carpets, drapery and up-
holstery fabrics, wall paper and painL Named for 
American regions, the colors include Great Lakes 
blue, prairie mauve, Grand Canyon rose and Great 
Smoky gray_ 
Examples of new double-duty furniture ·are tables 
that serve as benches, a screen with a section at the 
back for clothes, records or card tables and cabinet that 
double as headboards in the bedroom or as back-
ground for a studio couch, 
Interior designers must take landscaping into con-
sideration now that solar heating and double paned 
windows have proved practical and the outside can 
come inside. 
Household Equipment 
T ELEVISION gives purchasers added knowledge of 
the articles they buy by mail. Recently a home-
maker in Greenwich, Connecticut, looked over anum-
e the geometric shapes combined to give this bedroom the 
mds, easily accessible and topped by conical shaded lamps 
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ber of appliances displayed 30 miles away in New 
York City and selected a coffeemaker as easily as if 
she had been in the show room. 
Textiles and Clothing 
W ATER-REPELLENT and wrinkle-free cordu-
roy is a 20th century version of the 17th cen-
tury fabric which made hunting costumes for kings 
and courtiers. In thick wale and chenille textures, 
corduroy makes draperies and bedspreads as well as 
dining and dancing apparel. 
1C 
Water repellents, fire-retardents, new nylon weaves, 
shrinkage controlled woolens; thin-warm-fabrics for 
snow and ski suits, aluminum and metal cloths and 
glowing luminous finishes are wartime wonders likely 
soon to appear in retail stores. 
Rayons will have the swish and rustle, or scroop, 
associated with better quality silks if chemists succeed 
with their present experiments to find a scrooping 
agent. 
Rejected liferaft sail cloth makes a versatile turban 
cap for shower or rainwear. The lightweight fabric 
is pure silk coated in reversible deep blue and bright 
yellow. In the Navy the dark side was used to camou-
flage life rafts and the light side to attract searching 
planes. 
Returned veterans are buying hats in such quanti-
ties that women may have to forego felt millinery. 
Shortage in the women's field is acute. 
Fabric qualities receive more attention than brand 
names when the average buyer of work clothes exam-
ines labels, a recent survey revealed. Almost 65 per-
cent buy for fabric qualities such as long wear, pre-
shrinking, fast color and ease of laundering while 31 
percent note the manufacturer, workmanship and fit. 
Institution Management 
FIFTEEN minute defrosting of 30 pound cartons 
of frozen peaches, which usually take 20 hours 
to thaw, is possible in a dielectric oven where heat 
reaches core and surface at the same time. No chemi-
cal breakdown in texture or color results. 
No film will spoil the shine of glassware with use 
of a new washing compound. The white powder is 
sui table for either hand or machine washing and 
rinses freely. 
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Survey Reveals 
Jllew qeuiny~ tc>t 
Cki/1 .::::hevef"f""unf Cjtalnatu 
joyce Ctnley and Lenore Evans, both '45, 
survey potential child development positions 
H ORIZONS widen for graduates in child develop-
ment as increasing numbers of department stores, 
chi ldren's hospitals, airlines, magazines and other in-
stitutions recognize the need for persons trained in 
this field. Questionnaires sent by Joyce Curley and 
Lenore Evans, both '45, to potential employers of 
child development graduates show the rapidly grow-
ing interest. 
Department stores recognize that child development 
training would be useful in positions in their infants' 
and children's wear departments and in sales promo-
tion divisions, assisting mothers and expectant moth-
ers in the selection of proper clothing for their chil-
dren. Before the war, one store employed six repre-
sentatives of this kind. It is particularly helpful for 
designers of infants' and children's wear to have a 
child training background. In some firms such a person 
is needed in the advertising departments. 
Children's hospital societies stress previous training 
in child development as valuable to student nurses 
and physical therapy students. Courses in child psy-
chology, mental hygiene and group activities also 
are suggested. 
A nationally-known airline foresees that background 
training in chi ld development will improve the posi-
tion of stewardess on commercial planes. The need 
for such persons will become greater in the coming 
years with the increase in the number of children as 
air passengers. A knowledge of child nutrition and 
child psychology is important in this field. 
Plans are being made in a toy company in New York 
City for a department headed by a college trained 
woman with a degree in child development. The new 
department will be for sales promotion, lecturing to 
parent-teacher groups on proper toys for children. 
Another manufacturer of educational toys needs sales-
women trained in child development and salesman-
ship. 
Children's magazines offer a limited field to the 
graduate in child development. Editorial and often 
art training along with the child development work 
are requirements for staff members. 
Organizations for the welfare or education of chil-
dren need persons trained in child development. The 
Supervising children's activities in nursery schools all over the nation is only one of the many types of 
positions for which the child development major is trained. New fields for these graduates are opening 
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demand for leaders for parents and adolescent discus-
sion meetings and counselors for these groups is in-
creasing. Courses in family relations and community 
organization are desirable in preparation for these 
positions. Some groups require several years experi-
ence in the field of child care and training and, in 
many cases, graduate degrees. Better results are ob-
tained through workers having a definite degree of 
maturity. Types of positions available include case 
worker, requiring graduate training; group work, 
which requires specialization in physical education 
plus experience, and camp counselors who may be 
college juniors and seniors during their summer vaca-
tions. 
A comparatively undeveloped field, as far as avail-
able opportunities for the child development trained 
person, is in the manufacture of baby food. In con-
nection with this field, educational and promotional 
work could be established for young mothers, publish-
ing of pamphlets on feeding the child, special diets 
and other educational advertising. 
Another opportunity is in radio work. This is also 
an almost undeveloped field for child development 
graduates, but the possibilities for these graduates in 
prepari.ng children's broadcasts, conducting parent 
education programs, are increasing. 
The results of this survey indicate the real need 
that exists for child development graduates, although 
many organizations do not realize this need. It pre-
sents a challenge to persons interested in the fi eld to 
convince potential employers of the use of their serv-
ice. It is also a challenge to open new channels through 
which training received in college may reach and 
assist many more parents and children. 
Flowers 
ARE WORDS IN 
TECHNICOLOR 
COE'S FLOWER SHOPS 
Authorized F lorist Telegram Delivery Association 
2542 Lincoln way - Sheldon-Munn H{}tel 
Lead the Spotlight 
Fashion Parade 
be frivolous, 
fanciful 
VELVET STEP WEATHER BIRD 
MODERN AIRE DIAMOND BRAND 
U. S. RUBBER FOOTWEAR 
THE FAIR STORE SHOE DEPT. 
- L . C. Carty-
225 Main P hone 100 
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Here's something solid for that 
college mixer . . . a jacket and 
skirt combination to juggle with 
plenty of blouses and sweaters 
SPORT SHOP 
MAIN FLOOR WEST 
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SNOW-COVERED days of winter are still the keynote, but farsighted Vicky has plans for the new year. She is looking forward to spring and the chic 
styles the season has in store for her. 
In suits, she finds the newest dash is in brief basque jackets with gathered 
skirts. For the quaint look, popover sleeves with a high shoulder puff provide 
new fashion interest. Her dream suit for campus wear features a long belted 
jacket with rounded drop shoulder yoke line and trench coat detail. 
What should she select for a new spring coat? Vicky has plans. Her research 
has revealed that the trend toward dressmaker styles is replacing the belted variety. 
Dolman sleeves are full fashion in coats. Gored detail is being introduced in both 
long and short coats giving pretty-in-motion skirts. For an additional wrap Vicky 
has found that capes are clicking again in costumes that clearly bespeak of spring. 
After exercising faithfully to remove those extra inches around her hips, 
Vicky has found her efforts have been unnecessary. The new angle on skirt sil-
houette places width directly at the sides with emphasis on a tiny waist. Pleats 
and ruffles are shown in tiers down each side with contrast-lined ruffles develop-
ing in apron outline. 
A dashing light-hearted look for spring is Vicky's fantasy of new colors. She 
finds a gamut of vibrant light tan shades ranging from pale pumpkin to toast, 
including light sienna and ginger tones. Also in the limelight are valor rose, wild 
clover and pink raspberry. These will be a shot-in-the-arm to last year's ward-
robe. Her new costumes must have the sparkle and zest of spring. 
Eagerly Vicky looks forward to the softer silhouettes which highlight sports-
wear for spring. A routine-to-rendezvous air is apparent in the roftly rounded 
shoulders, full winged sleeves tapering to a snug wristband, neat waistline and 
straight skirt with east fullness. The slightly masculine squared-off days are gone. 
Women again assume the role of femme fatale. 
Vicky has turned her thoughts to blouses. Push-up sleeves and sleeves that 
flutter like butterfly wings, puff up at shoulders, at elbows or at wrists will add 
originality to any outfit. Dolmans are still good with their deep armholes and 
full sleeves. Vicky has decided to select blouses that will look well with her suits as 
well as be chic worn alone wtih skirts. 
Vicky has learned that only by correct accessories can any costume be com-
plete. Matched accessories are coming back in shoes, bags, belts, gloves and hats, 
all styled with wit and zest. 
Needing a single accent to pep up many of her skirt and blouse ensembles, 
Vicky has found that belts fitting snugly around the waist give a corselet effect 
with fullness above and below. These belts come in varied colors-often with 
rhinestone, silver or other trim. 
Vicky has dreams for a new gown for the spring dances. She knows that the 
new evening dresses are to be decollete, with tunic treatments, tassel girdles and 
sequin embroidery accents. Soft fullness and soft fabric add up to a lovely sil-
houette. Her new gown is lime water green chiffon fashioned with one shoulder 
bare and a soft fullness worked out in the skirt by gatherings at the hipline. Her 
matching mantilla glitters with silver sequins sprinkled like star dust over it. The 
fairylike accent is emphasized by a large rhinestone clip at her shoulder and a 
bracelet to match. 
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when chill winds blow . . . 
this durable natural blonde muskrat coat, 
worn by Mary Lou Doyle, will keep you 
warm indefinitely. Its dark brown hickory 
back muskrat trim emphasizes the distinc-
tive styling of saddle shoulders, cuffed bell 
sleeves, and the tuxedo front 329.00 
Also pictured-a pert brown suede hat with 
natural blonde muskrat trim 19.95 
PRICES INCLUDE 20% FEDERAL TAX 
Students Earn 
While They Learn 
by Harriet Keen 
M ANY home economics women are earning as 
well as learning at Iowa State with some of 
them receiving financial aid and gaining practical 
experience at the same time. 
Positions in food service fill the spare hours of many 
home economics students. Friley Hall and Memorial 
Union cafeteria lines employ women to serve food, 
while every dormitory dining room furnishes work 
to women as hostesses or waitresses. Hostesses and 
bookkeepers are also engaged by the Institution Man· 
agement tearoom. Institution management majors 
find these jobs especially valuable in preparation for 
their future careers. 
One senior majoring in experimental cookery acts 
as an assistant in the experimental project on prepara· 
tion of wild game being conducted by the Extension 
Service. She applies her knowledge and gains practical 
experience by setting up experiments and compiling 
results. 
Selling handmade lapel pins and artificial flowers 
to her friends keeps one dormitory woman supplied 
with pin money. 
Ames businessmen provide employment for many 
Iowa State women. Some work as waitresses in cafes, 
others in the theater box offices and several women 
work in the darkroom for a local photographic studio. 
T extiles and clothing majors find sales positions in 
local clothing stores both interesting and profitable. 
A home economics student is employed by one tailor 
as a seamstress, while several others find time to sew 
and alter clothes for their friends. Iowa State is rep-
resented by several home economics women on the 
fashion board of a Des Moines store. 
Iowa State women also find work in the homes of 
faculty members and townspeople. Some of them live 
in Ames homes and earn their room and board, while 
others are called in for hourly jobs. Putting their 
home economics training to work, they care for chil-
dren, prepare meals and assist the homemakers in 
housework. 
Campus departments employ students for widely 
varied positions. ' 1\Tomen adept in business find jobs 
as typists, stenographers, bookkeepers and reception-
ists. Others are employed in laboratories helping on 
research projects. 
Several girls work in the animal laboratory of the 
Department of Foods and Nutrition weighing food 
and feeding the experimental animals. Another woman 
assists in research now being conducted in the De-
partment of Chemical Engineering. 
Journalism majors write for national magazines, 
press associations and for Iowa newspapers, acting as 
campus correspondents. Some work for the college 
information service, extension editorial office, Bulle-
tin Office and the Iowa State College Press. 
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N OT mere notions, but particles of common sense 
are these time-saving suggestions from Iowa 
State students. 
When the edges of pillow cases become ragged, 
make new borders of bright, washable cotton material. 
This prolongs life of the pillow case beside adding 
color. 
· Be kind to your iron and remove starch from it 
when cool with a damp, soapy cloth. Avoid scratches 
caused by scratching the starch off with a knife. 
iC 
To keep hose fitting tightly around the ankles, hang 
them by the heels when drying. This prevents stretch 
through the ankles which ordinarily occurs when hose 
are hung by the toes. 
Fashion hangers for children's clothing by cu tting 
cardboard hangers to fit. The length of the hanger 
should be the same ·as the distance between the gar-
ment's shoulder seams. 
Embroide1· glittering sequins on your favorite 
black faille drawstring bag for an accessory with 
new glamour and utility at winter dances 
Small wooden blocks placed back of furniture legs 
keep the furniture from marking and scratching walls. 
' 1\Tax your new shovel before using it to handle 
damp snow more quickly. The wax prevents the snow 
from sticking to the metal. 
iC 
Baking powder biscuits cut square instead of round 
take about half the time to cut as the cvnventional 
biscuits and no cuttings are left to be reshaped. Use 
a floured kitchen knife or square cookie cutter to 
trim the dough. 
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STATlONERY 
for the Co-eds 
"Iowa State" 
Write to the folks at home on College Die 
Stamped Stationery-89c per box of 48 sheets 
Different designs and colors 
Air-mail Stationery in five different colors--
Ivory - Blue - Green - Tan - Pink 
180 sheets $1.00 per box 
EATON'S 
Air-mail and Open Stock Papers 
Student Supply Store 
south of campus open evenings 
· It's Easy 
to remain calm and efficient 
when you know that College 
Cleaners will keep your clothes 
smart looking 
COLLEGE CLEANERS 
136 Welch Ave. Phone 2800 
A complete line of Mary Ellen Chocolates, 
Candies, Nuts. Packages mailed anywhere 
Freda's Sweet Shoppe 
Phone 290 2316 Lincoln way 
19 
~~If I move the pawn , , , 
" ... or the bishop .... Wish this 
friendly-looking old gent with the 
whiskers-uh, President Welch, would 
tip me off. And if chess isn't his game, 
maybe one of the other presidents 
could wink or toss me a nod." 
The portraits of Iowa State's presi-
dents, which are hung in West Lounge, 
don't answer the questions, but they 
sit in on more than one debate and 
'' 
bull session that inevitably evolves 
from a game of bridge or chess. 
Discussion on dating and exams 
cause plenty of comment during those 
free afternoon hours when students 
relax in the Union-and say, if the 
presidents' portraits don't nod, where 
did that twinkle of laughter come from 
when we mentioned a "D" in Die-
tetics. 
MEMORIA-L UNION 
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New Professor 
Studies Diet For Altitude Flyers 
D R. KENNETH PENROD, new assistant of physi-
ology at Iowa State, has been carrying on research 
and practical tests for the past four years to help in-
crease the safety and the efficiency of the many pilots, 
gunners, navigators and engineers of our flying air 
force. As a lieutenant in the army air forces, he worked 
at the Aero Medical Research laboratory, Wright 
Field, Dayton, Ohio. 
Among rescue equipment in addition to the ever-
present army K ration is a special kit of food, con-
taining rice, bacon and tea. Even though this might 
not sound like a sumptuous meal it adds variety to 
the K ration and also has the advantage of a small 
carrying bulk. "Tea," Dr. Penrod says, "is a great 
pickup after a long cold jaunt." 
He also worked on nutritional problems from the 
standpoint of high altitude flying. Foods which are 
particularly gas-forming are dangerous to a flyer. At 
high altitudes gases expand and in the body this 
causes severe cramps. Breakfast was the meal that 
American flyers had before they started on bombing 
missions over Europe. They were served bacon-not 
crisp-but fatty, and eggs. 
The fat diet remains in the stomach longer, thus 
delaying hunger somewhat. The flyers forced the meal 
down even though they might not feel like eating, 
QUEEN ELIZABETH, Marie Antoinette, Anne of Brittany and Madame Fontange are on constant 
parade in their finest gowns in the Home Economics 
Building. 
Doll figurines of these famous women repose ele-
gantly in high, glassed-in display cases along the hall 
on main floor. The gowns they are wearing were 
created 18 years ago by students of History of Costume 
under the direction of Mrs. Lulu Brandt. 
The costumes are typical of the historical periods 
they represent. The students chose colors and mate-
rials matching as exactly as possible those used in the 
original costumes. These replicas have now become 
fragile and cannot be moved, lest the materials fall 
apart when touched. 
About 2 feet tall, these alert and graceful dolls wen~ 
purchased in Chicago by the Department of Textiles 
and Clothing. 
In addition to those on display, there are about 20 
more famous ladies, including Martha Washington, 
carefully packed away in boxes. - Irene Meyer 
jANUARY, 1946 
by Marjorie Clampitt 
since they wouldn 't see another meal for possibly 12 
to 15 hours. 
In the winter of 1942, Dr. Penrod went to Alaska 
and the Aleutians to assist in developing methods of 
rescue and new types of emergency equipment for 
army fliers to use in the event of being forced down 
in a wilderness area. To actually experience this, he 
and his associates made a simulated rescue by walk-
ing 120 miles across Arctic wilderness in Alaska. They 
found by experiment the value of certain rescue equip-
ment and were able to standardize techniques and 
procedures. The lessons learned on this voluntary 
journey were later responsible for the safety of flyers 
forced down in the Arctic. 
Dr. Penrod also conducted research on the physiology 
of fatigue as relating to the efficiency of flying per-
sonnel. In the air forces fatigue results from the sit-
ting in cramped spaces for a long period of time, 
rather than from exercise. In a P-51 fighter the pilot 
may sit in his cramped position as long as eight hours. 
This physical fatigue combined with the anxiety re-
actions from combat is termed "flyer fatigue. " In the 
spring of 1944 a pneumatic suit was developed for 
fighter pilots and Dr. Penrod acted as project officer 
for the Eighth Air Force in England in trial and modi-
fication of these suits. 
Keep 
Your 
Clothes 
as bright and fresh 
looking as the New 
Year by sending them 
regularly for the expert 
cleaning service by 
Ames Dress Club 
AND 
Hawkeye Laundry 
2810 West Phone 98 
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Select Your Sewing Needs 
for Your Sewing Project 
From Our Available 
Stock 
YARD GOODS 
PATTERNS 
BUTTONS 
THIMBLES 
NEEDLES 
ZIPPERS 
THREAD 
SNAPS 
YARN 
TAPE 
@e~ S•!!l~ 
225 Main Phone 100 
(Continued from page 7) 
The curriculum in home management is excellent 
training not only for those women who are planning 
to marry soon after college, but for any woman because 
sooner or later she will have a home of her own, even 
if it's only a small apartment. 
Elizabeth Copeland 
Marcella Men-itt L emonds, Home Economics Edu-
cation ... Education was my choice because it will give 
me a n opportuni ty to work with adolescents and as-
sume responsibilities toward parents and the com-
Marcella M. Lemonds 
munity itself. Home economics teachers are in a 
position to start new projects, sponsor clubs, and lead 
adult education classes. 
If I decide not to teach I could become a county 
home economist in extension work. I've always had 
the desire to travel, and there are opportunities for 
improving home economics in other countri es . 
Now that I am married, the training that I am re-
ceiving not only makes me a better homemaker, but 
will help me assume a position of responsibili ty in my 
community. 
Quality Cleaners 
AMES PANTORIUM 
410 Douglas Phone 231 
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1n the News 
I OWA STATE remains one of the leaders in home 
economics schools as more and more graduates are 
placed in top positions in thei~ fiel~s. . . 
Charlotte Brown, '40, has arnved m HawaH to serve 
the armed forces as an American Red Cross hospital 
recreation worker. Betty Mason Stillians, Ex. '43, and 
Ge01·ge Ann Neudeck, Ex. '~8, are_ going to_ ~erv_e as 
American Red Cross staff assistants m the Phdtppmes. 
Maxine Wilson, '45, and janet Adams, '45, have ac-
cepted positions as nursery school teachers in Rock-
ford, Ill. 
Betty Louise Bailey, '44, has accepted the position 
of manager of the high sc~ool cafeteria,_ Carme~, Calif. 
She was formerly with Scnpps Metaboltc Hospital, La 
Jolla, Calif. Mildred King, '28, who w~s formerly _a 
member of the foods staff at the YWCA m Omaha, ts 
now director of food service at the Illinois Normal 
University at Normal. 
Cpl. Doris Adams, '-1-1 
Lila Brown, '43, is the only dietitian at the Cedar 
Valley Hospital in Charles City. At pre~ent the hos-
pital is a 70 bed institution but constructt<?n of a new 
wing is to begin soon and plans are now bemg made to 
enlarge and remodel the dieta~y del;artme~t. Mary 
June Carter, '42, formerly of Children s Hospital, Den-
ver, is now with the Children's Hospital, Iowa City. 
I one Hilberg, '44, who took her dietietic trai_n~ng 
at the U niYersity of Minnesota, has accepted a positiOn 
as teacher and therapeutic dietitian at St. Mary's Hos-
pital, Walla Walla, Wash. Emmy Lou Hzrschy, 44, 
is also a therapeutic dietitian at Cedars of Lebanon 
Hospital, Los Angeles. Mary Elizabeth Lees, '44, re-
cently completed hospital dietetic training at Michael 
JANUARY, 1946 
Reese Hospital and is now a dietitian at the Hollywood 
Presbyterian Hospital, Hollywood. . . 
Eva Donelson, '27, has accepted a positiOn on the 
staff at Ohio State University, Columbus, as a teacher 
research director of graduate studies in the newly 
set up graduate program. E_sther I:ee, '41, has the posi-
tion of itinerant teacher-tramer with the State Board of 
Education, Topeka. 
Katherine Hoppe, '45, is an assistant to Betty Serv-
ice at the St. Paul Dispatch-Pioneer Press in St. Paul. 
Dorothy Fern Clure, '32, who has been with _the Home 
Service Department of Commonweal~~ Ed_Ison Com-
pany since 1938, has accepte~ a pos1~10~ m th~ test 
kitchen of the Evaporated Milk AssoCiation, Chicago. 
Irene Keuthe, '45, is employed with the State Brand 
Creameries, Mason City. Phyllis Cole, '43, has begun 
experimental work in the _Home Economics Division 
of Swift and Company, Chicago. Beatrzce Coney. M.S. 
'37, is now head of the Department of Foods at Pratt 
Institute, Brooklyn. 
Elam j ean Baxter, '45, is an analytical chemist for 
the Howard Moffitt Laboratory, Des Moines. Louise 
Knox Brown, '43, is with the Tennessee Eastman Ko-
dak Co., Oak Ridge, Tenn. Mildred Boxwell, '27, has 
accepted a position with the Standard Brands in whi~h 
she spends part of her time traveling and the rest m 
New York City. Phzlomena Beck 
FOR THAT 
Snappy Look 
Give your clothes the care 
they deserve by having 
them cared for by experts. 
Lindquist Cleaners 
120 Hayward Phone1700 
Be His 
Valentine 
with a flattering portrait by 
HILL'S STUDIO 
2530 Lincoln way Phone 347 
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SEARS 
SENDS 
GREETINGS 
FOR A 
VERY HAPPY 
NEW YEAR 
We have just what you need ... 
for gifts . . . for your own ward-
robe ... jewelery, cosmetics, 
dresses, furs, millinery. But 
why go on? We'd rather show 
them to you. Do come in and 
see us sometime . . . soon! 
SEARS ROEBUCK AND CO. 
Fifth and Walnut Des Moines 8, Iowa 
"T HE traditional Pennsylvania Dutch dishes of 
mothers and grandmothers presen t a record for 
their children's children that is both precious and rich 
with the love of good food. . . No self respecting 
Duch farm woman would bother making just one pie. 
It wouldn't last through breakfast. Four or five at a 
time is more like it. And such pies! Crusts made 
tender by a quick hand .. . " Louella G. Shouer, '3o, 
L adies H ome j ournal, December. 
Toni DeLay 
"T HERE should be a purpose for every table and 
lamp in your home. Otherwise, why clutter up 
your rooms with them? For accessories that really 
speak for themselves, buy with an eye to use. Those 
old battle cries of home decorating- proportion and 
scale- play a big part in function and room arrange-
ment, too. The shade must be neither top-heavy nor 
too squat; the lamp, in turn, should be in scale with 
the table. Harmony in a room also comes from the 
placement of these pieces, and the selection of acces-
sories-ash trays, figurines, plants. The best shades 
are white or ivory, and of material through which light 
may diffuse; otherwise the real purpose of the lamp is 
lost. True, some lamps are meant to be art objects, 
but let's keep them as such. 
"A good end table accommodates the books, maga-
zines and newspapers you'll be reading when sitting 
near it. Drawers add even more to its usefulness. A 
coffee table can be more than just a place for an ash 
tray. Buy one that serves as a magazine rack and 
bookcase too. The most functional tables are 18th 
cen tury or Modern Design." Toni DeL ay, '45, Suc-
cessful Farming, December. 
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Better Health For 
College Students 
during the new year 
with O'Neil's milk 
and ice cream 
O'Neil's Dairy 
308 5th Phone 62 
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